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THE NATIONAL BAR ASSOCIATION Launches THE

2010 ADVOCACY Competition FOR HIGH SCHOOL SENIORS

METLIFE TO SERVE AS THE PLATINUM SPONSOR

Washington, DC, April 7, 2010— The National Bar Association today announced its 2010 Dr. Martin Luther King Jr. Drum Major for Justice Advocacy Competition. Students will have an opportunity to compete for scholarships to continue their education. MetLife is the Platinum sponsor of the event for the first time this year.
High school seniors from Indiana, Illinois, and Wisconsin are invited to submit an essay for the 2010 competition. In no more than 2000 words, students should address the following question: If Dr. Martin Luther King Jr. were alive today, would he advise President Barack Obama to support or oppose equality for gay men and women as it relates to legalizing same-sex marriage?

Students must submit their essays to msims@seyfarth.com by Saturday, May 1, 2010. Winners of the regional competitions will receive $1000 to cover the costs of books for college and a three day, two night trip to New Orleans for the national competition. Airfare and hotel costs will be covered for the student and an adult chaperone. National competition winners will receive more than $5,000 in scholarships. All national prizes are one time scholarships.

Sponsored by the National Bar Association and supported by the National Bar Institute, the competition is an annual advocacy program designed to motivate students of color to excel in education. The contest encourages high school seniors to express their views on a pre-selected topic, and judges the students on their ability to communicate orally and in writing. It also provides young people with experience in public speaking. 

“The NBA is pleased to offer this opportunity to high school seniors of color for the 10th year in a row. Over the years we have received hundreds of thought-provoking essays, and distributed more than $188,000 in scholarships,” said J. Robert Carr, executive director of the National Bar Association. “This year we’re particularly excited that MetLife is continuing its commitment to tomorrow’s leaders by serving as the competition’s Platinum Sponsor.” 

Laurel Daring, assistant vice president of Marketing at MetLife said, “Research shows that higher levels of education result in benefits such as higher earnings, better health and improved opportunities for the next generation. This competition is a great way to help students hone skills they’ll need in college and beyond.  It also raises awareness about the importance of planning for the rising costs of education. MetLife is proud to be the Platinum Sponsor of a program that can make a difference in the lives of so many students.”
To be eligible, students must have applied to a college or university for the 2010 – 2011 school year. The winners of the regional competitions will advance to the national competition to be held on Wednesday, August 11, 2010 in New Orleans.

Important Dates


May 1: 
Deadline for submission of all essays to msims@seyfarth.com

June 5: 
Competition in Chicago, IL  

MetLife also will offer a seminar on Financial Security & Smart Investment Strategies for Families. 

August 11: 
National competition in New Orleans, Louisiana

For more information on the competition visit www.nationalbar.org/meetings/mlk.shtml.
About The NBA

The National Bar Association (NBA) was formed in 1925 by twelve African-American pioneers with a mutual interest in and dedication to justice and the civil rights of all.  NBA created this Competition in 1999.

About MetLife

MetLife is a subsidiary of MetLife, Inc. (NYSE: MET), a leading provider of insurance and financial services with operations throughout the United States and the Latin America, Europe and Asia Pacific regions.  Through its domestic and international subsidiaries and affiliates, MetLife, Inc. reaches more than 70 million customers around the world and MetLife is the largest life insurer in the United States (based on life insurance in-force).  The MetLife companies offer life insurance, annuities, auto and home insurance, retail banking and other financial services to individuals, as well as group insurance, reinsurance and retirement & savings products and services to corporations and other institutions.  For more information, please visit www.metlife.com.
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